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The latest volume in the bestselling series In today's business environment, a knowledge of finance and skills in budgeting and financial
planning are more important than ever before. Totally updated and revised, this highly anticipated Third Edition provides new information on
five such key topics as interpreting financial statements; information technology in finance; planning capital expenditures; information
technology and your firm; business valuation, and much more. Top experts in each field explain the basics of cost-volume analysis, forecasts,
and budgets, and reveal how to create a winning business plan. Ideal reading for any manager or executive who needs a "refresher course"
in finance.
This book is an adaptation of the successful US text Cost Management by Hilton, Maher and Selto, written specifically for an international
audience.Major improvements include:Diverse and truly international examples of organizations - Examples used throughout the book are
from all over the world and represent manufacturing, retail, not-for-profit, and service firms in many different countries. Completely
restructured and rewritten text - The book has been rewritten, restructured and also shortened significantly to align content closer with
international courses. Integral use of spreadsheets - Spreadsheet software is used for explaining techniques and making applications more
realistic. In depth research - Summaries of international research studies that address important cost management issues have been updated
and more references to recent research findings have been added. Intuitive explanation of accounting - The authors show directly how events
impact the balance sheet and profit and loss account.
This textbook incorporates the newest technology to facilitate the learning process, saving valuable time for you and your students. The fourth
edition continues to provide the core topics for the course, highlighting personal examples to help students relate to the material.
This well-established and widely adopted textbook, now in its 14th edition, continues to provide an in-depth and insightful analysis of the
modern theories and practices of Cost Accounting. That the book has gone into its 14th edition and several reprints is a testimony of its wide
acceptance by the students, academics and professionals. Primarily intended for postgraduate and undergraduate students of Commerce
and Management, the book will be of immense benefit to the students pursuing professional courses offered by the Institute of Chartered
Accountants of India (ICAI), Institute of Cost Accountants of India (ICAI), Institute of Company Secretaries of India (ICSI), and those pursuing
the Chartered Financial Analyst (CFA) course. Now, in its 14th edition, the book has been suitably revised meeting the latest syllabi
requirement of various courses. The chapter on “Strategic Cost Management” has been updated to make it indispensible to modern
management to enhance the competitive advantage of the firm. Besides, many chapters have been overhauled and updated, especially the
chapters covering basic concepts and terms, classification of costs and cost sheet, activity based costing, marginal costing, relevant cost
analysis and management decisions, capital budgeting decisions, and cost audit. The book also includes some of the cost standards set by
ICAI, a wide array of illustrations, worked-out examples, and practice exercises. Besides, a large number of MCQs are given online for the
students to practice and self evaluation. MCQs are critical in proper understanding and practice of theories and concepts. Also, CIMA Official
Terminology is provided online to keep students and professionals abreast of relevant terms used in today's business environment. For online
material, visit https://www.phindia.com/banerjee_cost_ accounting_theory. TARGET AUDIENCE • B.Com (Hons.)/BBA • MBA/M.Com •
Students pursuing professional courses to become CA, CMA, CFA, CS.
Beginning with the absolutely critical first moments of the outbreak in China, and ending with an epilogue on the vaccine rollout and the
unprecedented events between the election of Joseph Biden and his inauguration, Lawrence Wright's The Plague Year surges forward with
essential information--and fascinating historical parallels--examining the medical, economic, political, and social ramifications of the
COVID-19 pandemic.
Managerial Accounting places an emphasis on teaching students to use accounting information to best manage an organisation, focus on
critical thinking. Connect is the easy-to-use assignment and digital learning solution that empowers students to achieve better outcomes and
instructors to become more efficient. New! SmartBook 2.0 identifies and closes knowledge gaps through a continually adapting reading and
questioning experience that helps students master the key concepts in the chapter.
The emphasis of Managerial Accounting, 12th edition, is on teaching students to use accounting information to best manage an organization.
Consistent with the practice Hilton pioneered in the first edition, each chapter is written around a realistic business or focus company that
guides the reader through the topics of that chapter. Known for balanced examples of Service, Retail, Nonprofit and Manufacturing
companies, Hilton/Platt offers a clear, engaging writing style that has been praised by instructors and students alike. The 12th edition of
Managerial Accounting offers significant coverage of contemporary topics such as activity-based costing, target costing, the value chain,
customer profitability analysis, and throughput costing while also including traditional topics such as job-order costing, budgeting and
performance evaluation.
A guide suggesting how to get the best out of people and intended for use by managers, human resource developers and trainers, this book
reassesses the theories of Herzberg and Maslow in the context of the ACL model of leadership.
Marketing Planning in a Total Quality Environment is a how-to book designed for the marketing practitioner. It provides detailed information
on how to prepare and implement a marketing plan based in a total quality environment. For the last twenty years, the authors, as marketing
practitioners and educators, have been deeply involved in the planning processes of many corporations. This book, Marketing Planning in a
Total Quality Environment, is the product of what they've learned over the years from working with these diverse corporations and their
executives. The authors provide readers with each step in the total quality planning process, complete with check sheets and plan formats.
After readers finish the book, they can prepare a quality-driven marketing plan that will be used and followed throughout the year--instead of
becoming a shelf item. This book is for you and the many other marketing professionals who are faced with one or more of these situations:
You're doing a good job, but you'd like to do even better. You're spending valuable time putting out fires. You lack time to do the things that
need to be done. You're always having a hard time coordinating major marketing programs. You're faced with a major discrepancy between
where you are and where you'd like to be; you've got a planning gap. You realize that you've got to offer your customers more quality if you're
going to be competitive in the new market environment. You'd like to have a professional annual marketing plan--one that will be well
received by management and will also keep you and your staff focused throughout the year. Because each step on how to develop a
marketing plan is covered, Marketing Planning in a Total Quality Environment is ideal for presidents of smaller firms, marketing directors and
planners, product managers, and planning specialists. The authors include a sample fact book which can be used to store and analyze data,
planning forms which help convert data into information, and marketing plan formats which ensure that the plan will get used.
CONTENIDO: El proceso administrativo - Los fundamentos de la planificación y control de utilidades - El proceso de planificación y control
de utilidades - Aplicación de la planificación y control integral de utilidades - Planificación y control de entradas : ventas y servicios Planificación y control de la producción : inventarios de producción en proceso y de artículos terminados - Planificación y control de las
compras y de la utilización de materiales : empresas fabricantes y no fabricantes - Planificación y control de los costos de la mano de obra
directa - Planificación y control de gastos : gastos indirectos de fabricación, costos de calidad del producto y gastos de distribución y de
administración - Presupuestos flexibles de gastos : conceptos, desarrollo y aplicación - Planificación y control de desembolsos de capital Planificación y control de los flujos de efectivo - Terminación y aplicación del plan de utilidades - Análisis de costo-volumen-utilidad y de
contribución - E ...
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Brings together the expertise of over 35 authorities in the field. Focuses on new developments in costing as well as the more traditional
costing concepts and techniques. Includes new emphasis on management accounting and covers such topics as decision-making, controls,
planning and current corporate organization. Includes chapters on computer applications, material requirements, revised inventory
procedures and new manufacturing processes.
Revised edition of the authors's Managerial accounting, 2014.
The emphasis of MANAGERIAL ACCOUNTING, 6e is on teaching students to use accounting information to best manage an organization. In
a practice Hilton pioneered in the first edition, each chapter is written around a realistic business or focus company that guides the reader
through the topics of that chapter. Known for balanced examples of Service, Retail, Nonprofit and Manufacturing companies, Hilton offers a
clear, engaging writing style that has been praised by instructors and students alike. As in previous editions, there is significant coverage of
contemporary topics such as activity-based costing, target costing, the value chain, customer profitability analysis, and throughput costing
while also including traditional topics such as job-order costing, budgeting and performance evaluation.
This book is an adaptation of the successful US text "Cost Management" by Hilton, Maher and Selto, written specifically for an international
audience. Major improvements include: Diverse and truly international examples of organizations - Examples used throughout the book are
from all over the world and represent manufacturing, retail, not-for-profit, and service firms in many different countries. Completely
restructured and rewritten text - The book has been rewritten, restructured and also shortened significantly to align content closer with
international courses. Integral use of spreadsheets - Spreadsheet software is used for explaining techniques and making applications more
realistic. In depth research - Summaries of international research studies that address important cost management issues have been updated
and more references to recent research findings have been added. Intuitive explanation of accounting - The authors show directly how events
impact the balance sheet and profit and loss account
"The authors carefully considered how to thoughtfully and meaningfully integrate data analytics into the financial accounting course, and are
pleased to provide the following data analytics resources. Data Analytics and Decision-Making The text provides numerous discussions on
how decision-makers are increasingly relying on data analytics to make decisions using accounting information. Accounting software systems
collect vast amounts of data about a company's economic events as well as its suppliers and customers. Business decision-makers take
advantage of this wealth of data by using data analytics to gain insights and therefore make more informed business decisions. Data
analytics involves analyzing data, often employing both software and statistics, to draw inferences. As both data access and analytical
software improve, the use of data analytics to support decisions is becoming increasingly common at virtually all types of companies"--

This new edition explains the contemporary role of management accounting in organisations - supporting a company's quest for
enhancing shareholder and customer value. The effective management of resources, both financial and non-financial is essential
to creating value. Includes many Australian and regional case studies.
We are pleased to present this Global Edition, which has been developed specifically to acquaint students of business with the
fundamental tools of managerial accounting and to promote their understanding of the dramatic ways in which business is
changing. The emphasis is on teaching students to use accounting information to best manage an organization. Each chapter is
written around a realistic business or focus company that guides the reader through the topics of that chapter. There is significant
coverage of contemporary topics such as activity-based costing, target costing, the value chain, customer profitability analysis, and
throughput costing while also including traditional topics such as job-order costing, budgeting, and performance evaluation. Many
of the real-world examples in the Management Accounting Practice boxes have been revised and updated to make them more
current and several new examples have been added. This Global Edition has been adapted to meet the needs of courses outside
the United States and does not align with the instructor and student resources available with the U.S. edition.
This casebook supplement integrates ethical issues into the accounting curriculum by using 20 case studies of actual situations
encountered by accounting courses. An instructor's manual suggests where and how to integrate.
These proceedings represent the work of researchers participating in the 6th International Conference on Management,
Leadership and Governance (ICMLG 2018) which is being hosted this year by the Institute for Knowledge and Innovation
Southeast Asia (IKI-SEA), a Centre of Excellence of at Bangkok University, Thailand on 24-25 May 2018.
This revised edition of ADVANCED MANAGEMENT ACCOUNTING provides a comprehensive and updated coverage of important
topics, current trends, latest ideas and researches in management accounting. Expanding on its theoretical base, the book
provides practical exposition to help students strengthen conceptual understanding and develop problem-solving skills to succeed
in the classroom and beyond. Pedagogically enriched with new features and an impressive layout, this new edition is an essential
text for students of M.Com, MBA, CA, ICWA, CS, CFA and other professional courses

The emphasis of Managerial Accounting, 8e is on teaching students to use accounting information to best manage an
organization. In a practice Hilton pioneered in the first edition, each chapter is written around a realistic business or focus
company that guides the reader through the topics of that chapter. Known for balanced examples of Service, Retail,
Nonprofit and Manufacturing companies, Hilton offers a clear, engaging writing style that has been praised by instructors
and students alike. As in previous editions, there is significant coverage of contemporary topics such as activity-based
costing, target costing, the value chain, customer profitability analysis, and throughput costing while also including
traditional topics such as job-order costing, budgeting and performance evaluation.
Written by Douglas DeVidal. Contains chapter focus suggestions, read and recall questions, and self-test questions.
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