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Master data analysis, modeling, and spreadsheet use with BUSINESS ANALYTICS: DATA ANALYSIS AND DECISION MAKING, 6E!
Popular with students, instructors, and practitioners, this quantitative methods text delivers the tools to succeed with its proven teach-byexample approach, user-friendly writing style, and complete Excel 2016 integration. It is also compatible with Excel 2013, 2010, and 2007.
Completely rewritten, Chapter 17, Data Mining, and Chapter 18, Importing Data into Excel, include increased emphasis on the tools
commonly included under the Business Analytics umbrella -- including Microsoft Excel’s “Power BI” suite. In addition, up-to-date problem
sets and cases provide realistic examples to show the relevance of the material. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
The Journal of Global Business and Management Research (GBMR) is a quarterly peer-reviewed journal which strives to comply with highest
research standards and scientific/research/practice journals' qualities. Being international and inter-disciplinary in scope, GBMR seeks to
provide a platform for debate among diverse academic and practitioner communities who address a broad area of business and management
issues across the globe. It is currently indexed in a number of prestigious databases including Gale and Ebsco.
This new edition explains the contemporary role of management accounting in organisations - supporting a company's quest for enhancing
shareholder and customer value. The effective management of resources, both financial and non-financial is essential to creating value.
Includes many Australian and regional case studies.
This is a text for introductory courses on cost and management accounting. It provides coverage of the elementary principles and techniques
of costing and management accounting, and concentrates on the typical syllabus of a first year BA course.
Homework Manager is a Web-based supplement that duplicates problem structures directly from the end-of-chapter material in the book,
using algorithms to provide a limitless supply of online self-graded practice for students, or assignments and tests with unique versions of
every problem. Homework Manager is also a useful grading tool. All assignments can be delivered over the Web and are graded
automatically, with the results stored in your private gradebook. Detailed results let you see at a glance how each student does on an
assignment or an individual problem—you can even see how many tries it took to solve the application. Homework Manager Plus includes
Homework Manager, NetTutor and an interactive online version of the text. This product can be packaged with the text, or can be purchased
online via the text’s Online Learning Center. Go to the web site and select the MH Homework Manager link at left. Specific instructions for
purchasing a registration code will be found at this site.
Effective Operations and Performance Management is a multi-author volume, written by practitioners and academics in their respective fields
of expertise including Andrew Mayo, Subir Chowdhur, Andrew Cox and Leslie L. Kossoff providing coverage in all aspects of operations and
performance within a company. The book addresses measuring and managing operational issues, providing you with a solid platform from
which to develop strategies and grow your business. It includes over 30 chapters covering the management of operations and performance. It
offers you a rich vein of thought leadership and best practice and practical step-by-step guides on methods to improve operational robustness
and measure performance. There are a range of Checklists including Performing a Skills Gap Analysis, The Triple Bottom Line, Using and
Understanding Financial Ratios for Analysis, Applying Stress-Testing to Business Continuity Management plus much more...
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Explores computer-intensive probability and statistics for ecosystem management decision making Simulation is an accessible way to explain
probability and stochastic model behavior to beginners. This book introduces probability and statistics to future and practicing ecosystem
managers by providing a comprehensive treatment of these two areas. The author presents a self-contained introduction for individuals
involved in monitoring, assessing, and managing ecosystems and features intuitive, simulation-based explanations of probabilistic and
statistical concepts. Mathematical programming details are provided for estimating ecosystem model parameters with Minimum Distance, a
robust and computer-intensive method. The majority of examples illustrate how probability and statistics can be applied to ecosystem
management challenges. There are over 50 exercises - making this book suitable for a lecture course in a natural resource and/or wildlife
management department, or as the main text in a program of self-study. Key features: Reviews different approaches to wildlife and
ecosystem management and inference. Uses simulation as an accessible way to explain probability and stochastic model behavior to
beginners. Covers material from basic probability through to hierarchical Bayesian models and spatial/ spatio-temporal statistical inference.
Provides detailed instructions for using R, along with complete R programs to recreate the output of the many examples presented. Provides
an introduction to Geographic Information Systems (GIS) along with examples from Quantum GIS, a free GIS software package. A
companion website featuring all R code and data used throughout the book. Solutions to all exercises are presented along with an online
intelligent tutoring system that supports readers who are using the book for self-study.

Wiley CMA Learning System consists of Part 1: Financial Planning, Performance and Control which covers the topics of
Planning, Budgeting, and Forecasting, Performance Management, Cost Management, Internal Controls, and
Professional Ethics. As well as Part 2: Financial Decision Making covers the topics of Financial Statement Analysis,
Corporate Finance, Decision Analysis and Risk Management, Investment Decisions, and Professional Ethics. It contains
key formulas, knowledge checks at the end of each topic, study tips, and practice questions providing candidates with
what they need to pass the CMA Exam. Also included is access to the CMA test bank which contains over 2,000
questions
This bundled product includes Wiley CMA Learning System Part 2: Financial Decision Making covers the topics of
Financial Statement Analysis, Corporate Finance, Decision Analysis and Risk Management, Investment Decisions, and
Professional Ethics. It contains key formulas, knowledge checks at the end of each topic, study tips, and practice
questions providing candidates with what they need to pass Part 2 of the CMA Exam. In addition, it includes Part 2 of the
self-study online intensive review as well as access to the test bank with over 1,100 questions.
These proceedings represent the work of researchers participating in the 6th International Conference on Management,
Leadership and Governance (ICMLG 2018) which is being hosted this year by the Institute for Knowledge and Innovation
Southeast Asia (IKI-SEA), a Centre of Excellence of at Bangkok University, Thailand on 24-25 May 2018.
Basic Management Accounting for the Hospitality Industry uses a step by step approach to enable students to
independently master the field. This second edition contains many new themes and developments, including: the
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essence of the International Financial Reporting Standards (IFRS) integration of the changes caused by the evolution of
the Uniform System of Accounts for the Lodging Industry (USALI) the extension of price elasticity of demand, and
addition of income and cross elasticities the addition of break-even time (BET) as an additional method of analysing
capital investments Up-to-date and comprehensive coverage, this textbook is essential reading for hospitality
management students. Additional study and teaching materials can be found on
www.hospitalitymanagement.noordhoff.nl
This is the first detailed view of the managerial accountant’s role and responsibilities in organization setting. Its aim is to
foster role development: the opportunity to work at an advanced level of practice. Accounting studies develop technical
skills associated with topics, and, responding to defined scenarios but provide very little guidance on what to recognizing
and approaching the broad problems or challenges under conditions of uncertainty. It is a double first because it provides
the managerial accountant’s compass as a general purpose analytical framework for managerial accounting
independent of any selected theory and method. The metaphor of a compass creates a mental schema for its four points
named (1) goals and principles, (2) boundaries and constraints, (3) methods and models, and, (4) collegial relationships.
Dynastic Chinese and some other Central Asian cultures, view the center as a fifth principal direction, giving a total of five
points. The center represents a high standard ethical conduct and self-care, or moral compass. Managerial Accountant’s
Compass offers an integrated and systematic guide to approaching situations that are constantly changing. It gives a
protective starting pattern which produces new meanings and awareness of the ambiguity and uncertainty for each
situation. Ultimately the managerial accountant’s compass can help you make more effective sense of yourself, your
expertise and your practice in the organization where you work, which should open career opportunities.
For non-accountant hospitality managers, accounting and financial management is often perceived as an inaccessible
part of the business. Yet having a grasp of accounting basics is a key part of management. Using an 'easy to read' style,
this book provides a comprehensive overview of the most relevant accounting information for hospitality managers. It
demonstrates how to organise and analyse accounting data to help make informed decisions with confidence. With its
highly practical approach, this new Edition: Quickly develops the reader's ability to adeptly use and interpret accounting
information to further organisational decision making and control Demonstrates how an appropriate analysis of financial
reports can drive your business strategy forward from a well-informed base Develops mastery of key accounting
concepts through financial decision making cases that take a hospitality manager's perspective on business issues
Presents accounting problems in the context of a range of countries and currencies Includes a new chapter that
addresses a range of financial management topics that include share market workings, agency issues, dividend policy as
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well as operating and financial leverage Includes a further new chapter that provides a financial perspective on revenue
management Includes accounting problems at the end of each chapter to be used to test knowledge and apply
understanding to real life situations Offers extensive web support for instructors and students that includes powerpoint
slides, solutions to end of chapter problems, test bank and additional exercises. The book is written in an accessible and
engaging style and structured logically with useful features throughout to aid students’ learning and understanding. It is a
key resource for all future hospitality managers.
This book is an adaptation of the successful US text "Cost Management" by Hilton, Maher and Selto, written specifically
for an international audience. Major improvements include: Diverse and truly international examples of organizations Examples used throughout the book are from all over the world and represent manufacturing, retail, not-for-profit, and
service firms in many different countries. Completely restructured and rewritten text - The book has been rewritten,
restructured and also shortened significantly to align content closer with international courses. Integral use of
spreadsheets - Spreadsheet software is used for explaining techniques and making applications more realistic. In depth
research - Summaries of international research studies that address important cost management issues have been
updated and more references to recent research findings have been added. Intuitive explanation of accounting - The
authors show directly how events impact the balance sheet and profit and loss account
This second edition continues with the successful comprehensive collection of cost-volume-pro t applications. Whether
you’re a business professional, entrepreneur, business professor, or student, you will bene t from this one stop how-to
book of formulas, explanations, and examples. This new edition offers a wide range of topics, from calculating basic
breakeven, to dealing with multiple products, mixed costs, changing costs, and changing prices. Michael E. Cafferky is
the Ruth McKee Chair for Entrepreneurship and Business Ethics at Southern Adventist University’s School of Business
and Management. In an addition to a doctoral degree in business from Anderson University Falls School of Business he
also holds masters degrees in public health and religion. The author of eight books, Cafferky is a member of the
Academy of Management and the Christian Business Faculty Association. He has received Southern’s President’s
Award for Excellence in Scholarship and the national Sharon Johnson Award from the Christian Business Faculty
Association.
Covers the strategic management topics in cost accounting. This title helps students to understand about the
management and the role of cost accounting in helping an organization succeed. It addresses issues such as: How does
a firm compete? and What type of cost management information is needed for a firm to succeed?
Handbook of Cost Management, Second Edition covers all of the essential topics in cost management and accounting. It
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includes conventional topics, such as job costing and cost allocation, as well as such current topics as balanced
scorecard, economic value added, logistics and marketing cost, theory of constraints, inter-organizational costing, and
the cost of quality.
This proceedings volume presents new methods and applications in applied economics with special interest in advanced
cross-section data estimation methodology. Featuring select contributions from the 2019 International Conference on
Applied Economics (ICOAE 2019) held in Milan, Italy, this book explores areas such as applied macroeconomics, applied
microeconomics, applied financial economics, applied international economics, applied agricultural economics, applied
marketing and applied managerial economics. International Conference on Applied Economics (ICOAE) is an annual
conference that started in 2008, designed to bring together economists from different fields of applied economic
research, in order to share methods and ideas. Applied economics is a rapidly growing field of economics that combines
economic theory with econometrics, to analyze economic problems of the real world, usually with economic policy
interest. In addition, there is growing interest in the field of applied economics for cross-section data estimation methods,
tests and techniques. This volume makes a contribution in the field of applied economic research by presenting the most
current research. Featuring country specific studies, this book is of interest to academics, students, researchers,
practitioners, and policy makers in applied economics, econometrics and economic policy.
Managerial Accounting places an emphasis on teaching students to use accounting information to best manage an
organisation, focus on critical thinking. Connect is the easy-to-use assignment and digital learning solution that
empowers students to achieve better outcomes and instructors to become more efficient. New! SmartBook 2.0 identifies
and closes knowledge gaps through a continually adapting reading and questioning experience that helps students
master the key concepts in the chapter.
The authors have kept the text concise by focusing on the key concepts students need to master. Opening vignettes & 'in
action' boxes show realistic applications of these concepts throughout. Comprehensive end-of-chapter problems provide
students with all the practice they need to fully learn each concept.
Part 1: Financial Planning, Performance and Control Includes access to the Online Test Bank, which contains over 850
multiple-choice questions Multiple-choice question feedback helps CMA candidates focus on areas where they need the
most work Prepare for the actual CMA exam with Section Practice Tests and a cumulative Part 1 exam Assess your
progress with knowledge check questions/answers and sample essay questions Looks at basic budgeting concepts and
forecasting techniques Deals with the methods of comparing actual financial performance to the budget Helps candidates
prepare a solid study plan with exam tips Feature section examines the topics of Planning, Budgeting and Forecasting,
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Performance Management, Cost Management, Internal Controls, and Professional Ethics Based on the CMA body of
knowledge developed by the Institute of Certified Management Accountants (ICMA), Wiley CMA Learning System Exam
Review 2013 features content derived from the exam Learning Outcome Statements (LOS). Passing the CMA exam on
your first attempt is possible. We'd like to help. IMA, the association of accountants and financial professionals in
business, is one of the largest and most respected associations focused exclusively on advancing the management
accounting profession. Globally, IMA supports the profession through research, the CMA (Certified Management
Accountant) program, continuing education, networking, and advocacy of the highest ethical business practices. IMA has
a global network of more than 65,000 members in 120 countries and 200 local chapter communities. IMA provides
localized services through its offices in Montvale, NJ, USA; Zurich, Switzerland; Dubai, UAE; and Beijing, China. For
more information about IMA, please visit www.imanet.org.
This innovative new textbook firmly roots management accounting in management, placing the emphasis on the
management accountant as a key member of the management team and the strategic business decision making
process. Unique case studies and examples of worldwide practices illustrate how concepts and techniques are applied in
real-world business situations. It explores how management accounting techniques are adapted and modified to support
specific industries from energy to media sectors and covers topical issues such as: Environmental accounting
Environmental auditing and ISO14001/EMAS The balanced scorecard Kaizen costing Target costing Social responsibility
Features Integrates the most up-to-date and relevant research with a broad approach to management accounting.
Presents compelling examples of 'real' organisations, exploring the interactions of management accounting in practice.
Extends knowledge of management accounting concepts and techniques to how they can be used for strategic decision
making and management control. Uses Excel to develop and apply solutions methods. Examines how management
accounting techniques are adapted and modified to support specific industries from energy to media sectors. Covers
topical issues such as activity-based budgeting, the balanced scorecard, target costing, capacity planning, quality
management, Six Sigma and performance measurement. Fully compliant with developments within the professional
bodies such as CIMA and ACCA. Offers end-of chapter exercises to extend your critical thinking and applications of key
concepts. Provides short case studies, so you can practise manipulating and analysing data. This is the ideal textbook for
students studying management accounting at advanced undergraduate and postgraduate level.
Table of Contents
Brings together the expertise of over 35 authorities in the field. Focuses on new developments in costing as well as the
more traditional costing concepts and techniques. Includes new emphasis on management accounting and covers such
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topics as decision-making, controls, planning and current corporate organization. Includes chapters on computer
applications, material requirements, revised inventory procedures and new manufacturing processes.
The success of every business in the hospitality industry depends on maximizing revenues and minimizing costs. This
Ninth Edition continues its time-tested presentation of fundamental concepts and analytical techniques that are essential
to taking control of real-world accounting systems, evaluating current and past operations, and effectively managing
finances toward increased profits. It offers hands-on coverage of computer applications and practical decision-making
skills to successfully prepare readers for the increasingly complex and competitive hospitality industry.
The overriding objective of Eun and Resnick's International Financial Management, 3e is to teach students how to be
effective global financial managers. The text covers the fundamentals of the macroeconomic environment of international
financial management, discusses the financial environment in which the multinational firm and its managers must
function, and covers foreign exchange management and financial management in a multinational firm.
This well-established and widely adopted textbook, now in its 14th edition, continues to provide an in-depth and insightful
analysis of the modern theories and practices of Cost Accounting. That the book has gone into its 14th edition and
several reprints is a testimony of its wide acceptance by the students, academics and professionals. Primarily intended
for postgraduate and undergraduate students of Commerce and Management, the book will be of immense benefit to the
students pursuing professional courses offered by the Institute of Chartered Accountants of India (ICAI), Institute of Cost
Accountants of India (ICAI), Institute of Company Secretaries of India (ICSI), and those pursuing the Chartered Financial
Analyst (CFA) course. Now, in its 14th edition, the book has been suitably revised meeting the latest syllabi requirement
of various courses. The chapter on “Strategic Cost Management” has been updated to make it indispensible to modern
management to enhance the competitive advantage of the firm. Besides, many chapters have been overhauled and
updated, especially the chapters covering basic concepts and terms, classification of costs and cost sheet, activity based
costing, marginal costing, relevant cost analysis and management decisions, capital budgeting decisions, and cost audit.
The book also includes some of the cost standards set by ICAI, a wide array of illustrations, worked-out examples, and
practice exercises. Besides, a large number of MCQs are given online for the students to practice and self evaluation.
MCQs are critical in proper understanding and practice of theories and concepts. Also, CIMA Official Terminology is
provided online to keep students and professionals abreast of relevant terms used in today's business environment. For
online material, visit https://www.phindia.com/banerjee_cost_ accounting_theory. TARGET AUDIENCE • B.Com
(Hons.)/BBA • MBA/M.Com • Students pursuing professional courses to become CA, CMA, CFA, CS.
Current management accounting techniques have not been widely accepted as a means to develop a competitive
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advantage. The information obtained from the literature reviewed and the results from an empirical study that involved a
sample of forty respondents from Equity Bank found that the modern management accounting practices provide very
important skills and techniques in building competitiveness. The practices play an important role in the planning,
developing, implementing and evaluating strategic competitive policies that result in a competitive advantage. The study
outlines the importance of management accounting practices in providing strategies that lead to the creation of a
competitive advantage in an organisation. However, the conclusions are drawn on a conceptual level and a future
empirical investigation is needed to ubstantiate these claims further. The study also sets a foundation for more focused
research into the importance of modern management accounting practices in developing a competitive advantage
especially in the banking sector.
The emphasis of MANAGERIAL ACCOUNTING, 6e is on teaching students to use accounting information to best manage an
organization. In a practice Hilton pioneered in the first edition, each chapter is written around a realistic business or focus company
that guides the reader through the topics of that chapter. Known for balanced examples of Service, Retail, Nonprofit and
Manufacturing companies, Hilton offers a clear, engaging writing style that has been praised by instructors and students alike. As
in previous editions, there is significant coverage of contemporary topics such as activity-based costing, target costing, the value
chain, customer profitability analysis, and throughput costing while also including traditional topics such as job-order costing,
budgeting and performance evaluation.
This handbook provides a forum for leading researchers in organization theory to reflect on their own discipline: how it has
developed and why; what sorts of knowledge claims it regards as acceptable and why; and where it may be, or should be, going.
Management Accounting explains the contemporary role of management accounting in business and demonstrates how it creates
and enhances value. This seventh edition continues to help students build a strong foundation in management accounting by
showing how the theory translates into real-world application. Technical accuracy is once again a hallmark of this market-leading
and trusted resource. This edition has been thoroughly updated including revisions of sustainability reporting and social
responsibility, and numerous case studies of real-world practices from Australia, New Zealand and beyond. Brand new and
revised end-of-chapter activities provide students with the opportunity to apply what they are learning in real-world situations. This
edition combines authoritative, peer-reviewed content with superior educational technology. The pedagogical framework from the
text continues inside the powerful Connect platform to provide a closely integrated learning solution. Interactive algorithmic
activities with refreshable data sets provide almost unlimited opportunity for students to practice and receive immediate feedback.
Updated to include the current models, theories, and hospitality practices, Hospitality Strategic Management: Concept and Cases,
Second Edition is a comprehensive guide to strategic management in the international hospitality industry. Author Cathy A. Enz
uses the case study approach to cover current topics such as innovation, entrepreneurship, leadership, ethics, and franchising.
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Eight full case studies with exhibits and documents address the areas of lodging, food service, tourism e-commerce, gaming,
cruise lines, and airlines, making this book ideal for executive level training courses or hospitality industry executives interested in
developing their strategic management skills.
This bundled product suite includes the Wiley CMA Learning System Part 1: Financial Planning, Performance and Control which
covers the topics of Planning, Budgeting, and Forecasting, Performance Management, Cost Management, Internal Controls, and
Professional Ethics. In addition, it includes Part 1 of the self-study online intensive review as well as access to the test bank with
over 900 questions.
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