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An introduction to statistics covering such subjects as frequency distributions, measures of variability, and correlation. Includes sample
applications and summaries for each section.
Quantitative Analysis for Management, 12e, is a textbook aimed at helping undergraduate and graduate students develop an in-depth
understanding of business analytics, quantitative methods, and management science. To enable students connect how the techniques
presented in this book apply in the real world, computer-based applications and examples are a major focus of this edition. Mathematical
models, with all the necessary assumptions, are presented in a clear and jargon-free language. The solution procedures are then applied to
example problems alongside step-by-step how-to" instructions."
A direct approach to business statistics, ordered in a signature step-by-step framework. Business Statistics uses a direct approach that
consistently presents concepts and techniques in way that benefits readers of all mathematical backgrounds. This text also contains
engaging business examples to show the relevance of business statistics in action. The eighth edition provides even more learning aids to
help readers understand the material.
Draws on diaries, letters, and family interviews to discusses the lesser-known achievements and scientific insights of the Nobel Prize-winning
scientist and producer of radium, documenting how she was compromised by the prejudices of a male-dominated society in spite of her
accomplishments. 30,000 first printing.
This comprehensive text presents descriptive and inferential statistics with an assortment of business examples and real data, and an
emphasis on decision-making. The accompanying CD-ROM presents Excel and Minitab tutorials as well as data files for all the exercises and
exmaples presented.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come packaged
with the bound book. A direct approach to business statistics, ordered in a signature step-by-step framework. Business Statistics uses a
direct approach that consistently presents concepts and techniques in way that benefits readers of all mathematical backgrounds. This text
also contains engaging business examples to show the relevance of business statistics in action. The eighth edition provides even more
learning aids to help readers understand the material.
The prehistory of modern passport and identification technologies: the documents, seals, and stamps, that could document and transform
their owner's identity. Who are you? And how can you prove it? How were individuals described and identified in the centuries before
photography and fingerprinting, in a world without centralized administrations, where names and addresses were constantly changing? In
Who are You?, Valentin Groebner traces the early modern European history of identification practices and identity papers. The documents,
seals, stamps, and signatures were--and are--powerful tools that created the double of a person in writ and bore the indelible signs of
bureaucratic authenticity. Ultimately, as Groebner lucidly explains, they revealed as much about their makers' illusory fantasies as they did
about their bearers' actual identity. The bureaucratic desire to register and control the population created, from the sixteenth century onward,
an intricate administrative system for tracking individual identities. Most important, the proof of one's identity was intimately linked and
determined by the identification papers the authorities demanded and endlessly supplied. Ironically, these papers and practices gave birth to
two uncanny doppelgngers of administrative identity procedures: the spy who craftily forged official documents and passports, and the
impostor who dissimulated and mimed any individual he so desired. Through careful research and powerful narrative, Groebner recounts the
complicated and bizarre stories of the many ways in which identities were stolen, created, and doubled. Groebner argues that identity papers
cannot be interpreted literally as pure and simple documents. They are themselves pieces of history, histories of individuals and individuality,
papers that both document and transform their owner's identity--whether carried by Renaissance vagrants and gypsies or the illegal
immigrants of today who remain "sans papier," without papers.

For one or two semester Business Statistics courses. A direct approach to business statistics, ordered in a signature stepby-step framework. Students could have a competitive edge over new graduates and experienced employees if they
know how to apply statistical analysis skills to real-world, decision-making problems. To help students achieve this
advantage, Business Statistics uses a direct approach that consistently presents concepts and techniques in way that
benefits students of all mathematical backgrounds. This text also contains engaging business examples to show the
relevance of business statistics in action. The eighth edition provides even more learning aids to help students
understand the material.
For one or two semester, undergraduate Business Statistics courses. A direct approach to business statistics, ordered in
a signature step-by-step framework. Students could have a competitive edge over new graduates and experienced
employees if they know how to apply statistical analysis skills to real-world, decision-making problems. To help students
achieve this advantage, Business Statistics uses a direct approach that consistently presents concepts and techniques in
way that benefits students of all mathematical backgrounds. This text also contains engaging business examples to show
the relevance of business statistics in action. The eighth edition provides even more learning aids to help students
understand the material.
Instructors, looking for a better way to manage homework? Want to save time preparing for lectures? Would you like to
help students develop stronger problem-solving skills? If so, eGrade Plus has the answers you need. eGrade Plus offers
an integrated suite of teaching and learning resources, including an online version of Black's Business Statistics for
Contemporary Decision Making, Fourth Edition Update, in one easy-to-use Web site. Organized around the essential
activities you perform in class, eGrade Plus helps you: Create class presentation using a wealth of Wiley-provided
resources. you may easily adapt, customize, and add to his content to meet the needs of your course. Automate the
assigning and grading of homework or quizzes by using Wiley-provided question banks, or by writing your won. Student
results will be automatically graded and recorded in your gradebook. Track your students' progress. An instructor's
gradebook allows you to an analyze individual and overall class results to determine each student's progress and level of
understanding. Administer your course. eGrade Plus can easily be integrated with another course management system,
gradebook, or other resources you are using in your class. Provide students with problem-solving support. eGrade Plus
can link homework problems to the relevant section of the online text, providing context-sensitive help. Best of all,
instructors can arrange to have eGrade Plus packaged FREE with new copies of Business Statistics for Contemporary
Decision Making, Fourth Edition Update, All instructors have to do is adopt the eGrade Plus version of this book and
activate their eGrade Plus course.
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Persistence theory emerged in the early 2000s as a new theory in the area of applied and computational topology. This
book provides a broad and modern view of the subject, including its algebraic, topological, and algorithmic aspects. It
also elaborates on applications in data analysis. The level of detail of the exposition has been set so as to keep a survey
style, while providing sufficient insights into the proofs so the reader can understand the mechanisms at work. The book
is organized into three parts. The first part is dedicated to the foundations of persistence and emphasizes its connection
to quiver representation theory. The second part focuses on its connection to applications through a few selected topics.
The third part provides perspectives for both the theory and its applications. The book can be used as a text for a course
on applied topology or data analysis.
In this revised text, master expositor Sheldon Ross has produced a unique work in introductory statistics. The text's main
merits are the clarity of presentation, contemporary examples and applications from diverse areas, and an explanation of
intuition and ideas behind the statistical methods. To quote from the preface, "It is only when a student develops a feel or
intuition for statistics that she or he is really on the path toward making sense of data." Ross achieves this goal through a
coherent mix of mathematical analysis, intuitive discussions and examples. * Ross's clear writing style leads students
easily through descriptive and inferential statistics * Hundreds of exercises assess students' conceptual and
computational understanding * Real data sets from current issues draw from a variety of disciplines * Statistics in
Perspective highlights demonstrate real-world application of techniques and concepts * Historical Perspectives sections
profile prominent statisticians and events * Chapter Introductions pose realistic statistical situations * Chapter Summaries
and Key Terms reinforce learning * A detachable Formula Card includes frequently used tables and formulas to facilitate
studying * Enclosed CD-ROM contains programs that can be used to solve basic computation problems New in this
Edition: * Dozens of new and updated examples and exercises * New sections on: assessing the linear regression model
by analyzing residuals; quality control; counting principles; Poisson random variables * Detailed edits and enhancements
based on users' feedback * A computerized test bank, plus updates to other ancillaries Ancillaries: * Instructor's Manual *
Student Solutions Manual (ISBN: 0120885514) * Printed Test Bank * Computerized Test Bank * Instructor's web site with
additional online materials
Introductory Business Statistics is designed to meet the scope and sequence requirements of the one-semester statistics
course for business, economics, and related majors. Core statistical concepts and skills have been augmented with
practical business examples, scenarios, and exercises. The result is a meaningful understanding of the discipline, which
will serve students in their business careers and real-world experiences.
This edited volume is brought out from the contributions of the research papers presented in the International Conference
on Data Science and Business Analytics (ICDSBA- 2017), which was held during September 23-25 2017 in ChangSha,
China. As we all know, the field of data science and business analytics is emerging at the intersection of the fields of
mathematics, statistics, operations research, information systems, computer science and engineering. Data science and
business analytics is an interdisciplinary field about processes and systems to extract knowledge or insights from data.
Data science and business analytics employ techniques and theories drawn from many fields including signal processing,
probability models, machine learning, statistical learning, data mining, database, data engineering, pattern recognition,
visualization, descriptive analytics, predictive analytics, prescriptive analytics, uncertainty modeling, big data, data
warehousing, data compression, computer programming, business intelligence, computational intelligence, and high
performance computing among others. The volume contains 55 contributions from diverse areas of Data Science and
Business Analytics, which has been categorized into five sections, namely: i) Marketing and Supply Chain Analytics; ii)
Logistics and Operations Analytics; iii) Financial Analytics. iv) Predictive Modeling and Data Analytics; v)
Communications and Information Systems Analytics. The readers shall not only receive the theoretical knowledge about
this upcoming area but also cutting edge applications of this domains.
This textbook aims to fill the gap between those that offer a theoretical treatment without many applications and those that present
and apply formulas without appropriately deriving them. The balance achieved will give readers a fundamental understanding of
key financial ideas and tools that form the basis for building realistic models, including those that may become proprietary.
Numerous carefully chosen examples and exercises reinforce the student’s conceptual understanding and facility with
applications. The exercises are divided into conceptual, application-based, and theoretical problems, which probe the material
deeper. The book is aimed toward advanced undergraduates and first-year graduate students who are new to finance or want a
more rigorous treatment of the mathematical models used within. While no background in finance is assumed, prerequisite math
courses include multivariable calculus, probability, and linear algebra. The authors introduce additional mathematical tools as
needed. The entire textbook is appropriate for a single year-long course on introductory mathematical finance. The self-contained
design of the text allows for instructor flexibility in topics courses and those focusing on financial derivatives. Moreover, the text is
useful for mathematicians, physicists, and engineers who want to learn finance via an approach that builds their financial intuition
and is explicit about model building, as well as business school students who want a treatment of finance that is deeper but not
overly theoretical.
NOTE: This edition features the same content as the traditional text in a convenient, three-hole-punched, loose-leaf version.
Student Value Editions also offer a great value; this format costs significantly less than a new textbook. Before purchasing, check
with your instructor or review your course syllabus to ensure that you select the correct ISBN. For Student Value Editions that
include MyLab(tm) or Mastering(tm), several versions may exist for each title -- including customized versions for individual
schools -- and registrations are not transferable. In addition, you may need a Course ID, provided by your instructor, to register for
and use MyLab or Mastering platforms. For courses in business communications. Students launch their careers using modern
communication skills For the past two decades, business communication has been in a constant flux, with email, web content,
social media, and mobile devices changing the rules of the game. Business Communication Essentials: Fundamental Skills for the
Mobile-Digital-Social Workplace equips students with the fundamental skills for a career in the modern, mobile workplace. With a
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balance of basic business English, communication approaches, and the latest technology, the text covers writing, listening, and
presentation strategies in a contemporary manner. In the 8th Edition, Bovee and Thill provide numerous exercises, tools, and
online resources to prepare students for the new reality of mobile communications, and emerging trends, for a bright start in the
business. Also available with MyLab Business Communication By combining trusted authors' content with digital tools and a
flexible platform, MyLab personalizes the learning experience and improves results for each student. NOTE: You are purchasing a
standalone product; MyLab(tm) Business Communication does not come packaged with this content. Students, if interested in
purchasing this title with MyLab Business Communication, ask your instructor to confirm the correct package ISBN and Course ID.
Instructors, contact your Pearson representative for more information. If you would like to purchase both the loose-leaf version of
the text and MyLab Business Communication, search for: 0135246334 / 9780135246337 Business Communication Essentials:
Fundamental Skills for the Mobile-Digital-Social Workplace, Student Value Edition Plus MyLab Business Communication with
Pearson eText -- Access Card Package Package consists of: 0134729625 / 9780134729626 Business Communication Essentials:
Fundamental Skills for the Mobile-Digital-Social Workplace, Student Value Edition 0134732618 / 9780134732619 MyLab Business
Communication with Pearson eText -- Access Card -- for Business Communication Essentials: Fundamental Skills for the MobileDigital-Social Workplace
Confusing Textbooks? Missed Lectures? Not Enough Time? Fortunately for you, there's Schaum's Outlines. More than 40 million
students have trusted Schaum's to help them succeed in the classroom and on exams. Schaum's is the key to faster learning and
higher grades in every subject. Each Outline presents all the essential course information in an easy-to-follow, topic-by-topic
format. You also get hundreds of examples, solved problems, and practice exercises to test your skills. This Schaum's Outline
gives you Practice problems with full explanations that reinforce knowledge Coverage of the most up-to-date developments in your
course field In-depth review of practices and applications Fully compatible with your classroom text, Schaum's highlights all the
important facts you need to know. Use Schaum's to shorten your study time-and get your best test scores! Schaum's OutlinesProblem Solved.
Introductory Statistics is designed for the one-semester, introduction to statistics course and is geared toward students majoring in
fields other than math or engineering. This text assumes students have been exposed to intermediate algebra, and it focuses on
the applications of statistical knowledge rather than the theory behind it. The foundation of this textbook is Collaborative Statistics,
by Barbara Illowsky and Susan Dean. Additional topics, examples, and ample opportunities for practice have been added to each
chapter. The development choices for this textbook were made with the guidance of many faculty members who are deeply
involved in teaching this course. These choices led to innovations in art, terminology, and practical applications, all with a goal of
increasing relevance and accessibility for students. We strove to make the discipline meaningful, so that students can draw from it
a working knowledge that will enrich their future studies and help them make sense of the world around them. Coverage and
Scope Chapter 1 Sampling and Data Chapter 2 Descriptive Statistics Chapter 3 Probability Topics Chapter 4 Discrete Random
Variables Chapter 5 Continuous Random Variables Chapter 6 The Normal Distribution Chapter 7 The Central Limit Theorem
Chapter 8 Confidence Intervals Chapter 9 Hypothesis Testing with One Sample Chapter 10 Hypothesis Testing with Two Samples
Chapter 11 The Chi-Square Distribution Chapter 12 Linear Regression and Correlation Chapter 13 F Distribution and One-Way
ANOVA
The fifth edition of "Numerical Methods for Engineers" continues its tradition of excellence. Instructors love this text because it is a
comprehensive text that is easy to teach from. Students love it because it is written for them--with great pedagogy and clear
explanations and examples throughout. The text features a broad array of applications, including all engineering disciplines. The
revision retains the successful pedagogy of the prior editions. Chapra and Canale's unique approach opens each part of the text
with sections called Motivation, Mathematical Background, and Orientation, preparing the student for what is to come in a
motivating and engaging manner. Each part closes with an Epilogue containing sections called Trade-Offs, Important
Relationships and Formulas, and Advanced Methods and Additional References. Much more than a summary, the Epilogue
deepens understanding of what has been learned and provides a peek into more advanced methods. Approximately 80% of the
end-of-chapter problems are revised or new to this edition. The expanded breadth of engineering disciplines covered is especially
evident in the problems, which now cover such areas as biotechnology and biomedical engineering. Users will find use of software
packages, specifically MATLAB and Excel with VBA. This includes material on developing MATLAB m-files and VBA macros.
For undergraduate Operations Management courses. A broad, practical introduction to operations, reinforced with an extensive
collection of practice problems. Operations Management presents a broad introduction to the field of operations in a realistic and
practical manner, while offering the largest and most diverse collection of problems on the market. The problems found in this text
also contain ample support--found in the book's solved-problems, worked examples, and myomlab, Pearson's new online
homework and tutorial system--to help students complete and understand assignments even when they're not in class. Note: This
is the standalone book, if you want the book/access card order the ISBN below: 0133130762 / 9780133130768 Operations
Management Plus NEW MyOmLab with Pearson eText -- Access Card Package Package consists of: 013292062X /
9780132920629 NEW MyOMLab with Pearson eText -- Access Card -- for Operations Management 0132921146 /
9780132921145 Operations Management
Business Statistics and Analytics in Practice 9e covers standard business statistics and business analytics topics, with a
continuous case running throughout chapters, allowing students to use data for a more applied and practical approach to the
subject. Topics are clearly organised, giving instructors the choice of whether or not to cover business analytics areas. Featuring
Connect, SmartBook, Guided Examples, Algorithmic Problems and a business statistics, maths and Excel prep component,
Bowerman is a perfect fit for the instructor who wants a business stats text with business analytics focus.
For courses in Business Statistics Business Statistics, Third Edition, by Sharpe, De Veaux, and Velleman, narrows the gap between theory
and practice–relevant statistical methods empower business students to make effective, data-informed decisions. With their unique blend of
teaching, consulting, and entrepreneurial experiences, this dynamic author team brings a modern edge to teaching statistics to business
students. Focusing on statistics in the context of real business issues, with an emphasis on analysis and understanding over computation, the
text helps students be analytical, prepares them to make better business decisions, and shows them how to effectively communicate results.
This program provides a better teaching and learning experience—for you and your students. Here’s how: Grounded in modern business, this
text provides a real-world context for statistical concepts, preparing students to be successful in the business world. Practice and support:
Study tools throughout the text prepare students to analyze and interpret data. Integrated technology: Optional coverage helps students use
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real statistics software NEW! Improved organization and a streamlined design make the text more accessible than ever. Please note that the
product you are purchasing does not include MyStatLab. MyStatLab Join over 11 million students benefiting from Pearson MyLabs. This title
can be supported by MyStatLab, an online homework and tutorial system designed to test and build your understanding. Would you like to
use the power of MyStatLab to accelerate your learning? You need both an access card and a course ID to access MyStatLab. These are the
steps you need to take: 1. Make sure that your lecturer is already using the system Ask your lecturer before purchasing a MyLab product as
you will need a course ID from them before you can gain access to the system. 2. Check whether an access card has been included with the
book at a reduced cost If it has, it will be on the inside back cover of the book. 3. If you have a course ID but no access code, you can benefit
from MyStatLab at a reduced price by purchasing a pack containing a copy of the book and an access code for MyStatLab
(ISBN:9781292070728) 4. If your lecturer is using the MyLab and you would like to purchase the product... Go to www.mystatlab.com to buy
access to this interactive study programme. For educator access, contact your Pearson representative. To find out who your Pearson
representative is, visit www.pearsoned.co.uk/replocator
Following in the footsteps of its bestselling predecessors, the Handbook of Parametric and Nonparametric Statistical Procedures, Fifth Edition
provides researchers, teachers, and students with an all-inclusive reference on univariate, bivariate, and multivariate statistical
procedures.New in the Fifth Edition:Substantial updates and new material th
ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the correct ISBN. Several
versions of Pearson's MyLab & Mastering products exist for each title, including customized versions for individual schools, and registrations
are not transferable. In addition, you may need a CourseID, provided by your instructor, to register for and use Pearson's MyLab & Mastering
products. Packages Access codes for Pearson's MyLab & Mastering products may not be included when purchasing or renting from
companies other than Pearson; check with the seller before completing your purchase. Used or rental books If you rent or purchase a used
book with an access code, the access code may have been redeemed previously and you may have to purchase a new access code. Access
codes Access codes that are purchased from sellers other than Pearson carry a higher risk of being either the wrong ISBN or a previously
redeemed code. Check with the seller prior to purchase. -- The text that speaks to students. Robert A. Donnelly's new textbook Business
Statistics removes the intimidation factor from learning business statistics by presenting a writing style that readers feel comfortable with.
Through this straightforward, conversational approach, Donnelly effectively explains the key concepts readers need to know, and why they
need to know them. Take a tour of Robert A. Donnelly's Business Statistics: http://bit.ly/tOJph9 . 0321924290 / 9780321924292 Business
Statistics Plus NEW MyStatLab with Pearson eText -- Access Card Package Package consists of: 0132145391 / 9780132145398 Business
Statistics 032192147X / 9780321921475 MyStatLab for Business Statistics -- Glue-In Access Card 0321929713 / 9780321929716 MyStatLab
for Business Statistics Sticker
Decision-making has been a black art for centuries. In the 20th Century, however, methods and procedures for decision-making have
achieved some success, thanks to management science techniques. Making a decision is, by its very nature, a blend of qualitative and
quantitative processes. Qualitative analysis exists around scrutiny of observed or anticipated actions. This research technique demands an
analyst who can maintain an objective view of the situation. However, when we discuss quantitative analysis, we think of numbers and
quantities. The mind wanders to counting, statistics and probabilities, an uncomfortable place for many. This has been the standard domain
for decision theory for decades. Statisticians and the mathematically inclined consider qualitative analysis to be a stepchild. In contrast, a
person who is involved in the decision making process often intuitively operates using qualitative analysis. Qualitative analysis makes use of
that person's experience, expertise and professional opinions.
Diagrams are used frequently throughout the book to explain difficult concepts. * Clear and concise explanations of statistical methods. * Stepby-step solutions to each problem presented in an example.
For 2-semester courses in Introductory Business Statistics. Gain an edge in today’s workplace by applying statistical analysis skills to realworld decision-making. Business Statistics: A Decision Making Approach provides students with an introduction to business statistics and to
the analysis skills and techniques needed to make successful real-world business decisions. Written for students of all mathematical skill
levels, the authors present concepts in a systematic and ordered way, drawing from their own experience as educators and consultants.
Rooted in the theme that data are the starting point, Business Statistics champions the need to use and understand different types of data
and data sources to be effective decision makers. This new edition integrates Microsoft Excel throughout as a way to work with statistical
concepts and give students a resource that can be used in both their academic and professional careers. Pearson MyLabTM Statistics not
included. Students, if MyLab is a recommended/mandatory component of the course, please ask your instructor for the correct ISBN and
course ID. MyLab should only be purchased when required by an instructor. Instructors, contact your Pearson rep for more information.
MyLab is an online homework, tutorial, and assessment product designed to personalize learning and improve results. With a wide range of
interactive, engaging, and assignable activities, students are encouraged to actively learn and retain tough course concepts.
Note: If you are purchasing an electronic version, MyMISLab does not come automatically packaged with it. To purchase MyMISLab, please
visit www.MyMISLab.com or you can purchase a package of the physical text and MyMISLab by searching for ISBN 10: 0133768872 / ISBN
13: 9780133768879.

Were you looking for the book with access to MyStatLab? This product is the book alone, and does NOT come with access to
MyStatLab. Buy the book and access card package to save money on this resource. For one or two semester Business Statistics
courses. A direct approach to business statistics, ordered in a signature step-by-step framework. Students could have a
competitive edge over new graduates and experienced employees if they know how to apply statistical analysis skills to real-world,
decision-making problems. To help students achieve this advantage, Business Statistics uses a direct approach that consistently
presents concepts and techniques in way that benefits students of all mathematical backgrounds. This text also contains engaging
business examples to show the relevance of business statistics in action. The eighth edition provides even more learning aids to
help students understand the material.
This package includes a physical copy of Statistics: The Art and Science of Learning from Data by Alan Agresti and Christine
Franklin, as well as access to the eText and MyMathLab. Statistics: The Art and Science of Learning from Data, Third Edition,
helps you become statistically literate by encouraging you to ask and answer interesting statistical questions. This book takes the
ideas that have turned statistics into a central science in modern life and makes them accessible. The Third Edition has been
edited for conciseness and clarity to keep you focused on the main concepts. The data-rich examples that feature intriguing
human-interest topics now include topic labels to indicate which statistical topic is being applied.
ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the correct ISBN.
Several versions of Pearson's MyLab & Mastering products exist for each title, including customized versions for individual
schools, and registrations are not transferable. In addition, you may need a CourseID, provided by your instructor, to register for
and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's MyLab & Mastering products may not be
included when purchasing or renting from companies other than Pearson; check with the seller before completing your purchase.
Used or rental books If you rent or purchase a used book with an access code, the access code may have been redeemed
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previously and you may have to purchase a new access code. Access codes Access codes that are purchased from sellers other
than Pearson carry a higher risk of being either the wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- In Statistics for Business: Decision Making and Analysis, authors Robert Stine and Dean Foster of the University of
Pennsylvania's Wharton School, take a sophisticated approach to teaching statistics in the context of making good business
decisions. The authors show students how to recognize and understand each business question, use statistical tools to do the
analysis, and how to communicate their results clearly and concisely. In addition to providing cases and real data to demonstrate
real business situations, this text provides resources to support understanding and engagement. A successful problem-solving
framework in the 4-M Examples (Motivation, Method, Mechanics, Message) model a clear outline for solving problems, new What
Do You Think questions give students an opportunity to stop and check their understanding as they read, and new learning
objectives guide students through each chapter and help them to review major goals. Software Hints provide instructions for using
the most up-to-date technology packages. The Second Edition also includes expanded coverage and instruction of Excel® 2010.
MODERN BUSINESS STATISTICS, 5E allows students to gain a strong conceptual understanding of statistics with a balance of
real-world applications and a focus on the integrated strengths of Microsoft Excel 2013. To ensure student understanding, this bestselling, comprehensive text carefully discusses and clearly develops each statistical technique in a solid application
setting.Microsoft Excel 2013 instruction, which is integrated in each chapter, plays an integral part in strengthening this edition's
applications orientation. Immediately after each easy-to-follow presentation of a statistical procedure, a subsection discusses how
to use Excel to perform the procedure. This integrated approach emphasizes the applications of Excel while focusing on the
statistical methodology. Step-by-step instructions and screen captures further clarify student learning.A wealth of timely business
examples, proven methods, and additional exercises throughout this edition demonstrate how statistical results provide insights
into business decisions and present solutions to contemporary business problems. High-quality problems noted for their
unwavering accuracy and the authors' signature problem-scenario approach clearly show how to apply statistical methods to
practical business situations. New case problems and self-tests allow students to challenge their personal understanding.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook
version.
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